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Introduction:

1. Reliability

2. Absolute value

3. Sales increase
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Absolute value: #&>xt{f{E&

B Mr.Pierpaolo Petrassi MW in Waitrose

B GBP2.06/bottle as excise duty/#) fa ¥

S5 10 i Which do you enjoy?

Insurance! Transport! <@ Labour cost!
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Sales increase: 5o b (FmA_E

B Self-consuming
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Conclusion:

B A |ot of positive factors

B Need to know by ourselves |

Contact: Redbridge co,.ltd.
e-mail: ryoko-fujimoto@redbridge.ip
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