Sake Seminar

for Foreign Residents
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/ Did you participate in the seminer (who was sent the sake)?
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/ Factors that are important when choosing alcohol (multiple answers allowed)?
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We would like to ask you to share your impressions of this sake seminar and the appeal
of sake on SNS.How can you make a call? (Multiple answers allowed) N=140
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/ What impressed me when | actually experienced sake? (multiple answers allowed)

HASE D BEA> LY/ The taste of sake 71

BEDART Y >/ Pairing with food

73

HAED %X A 7 MD3iE\\/ Differences in sake types 71

o)
=

HAH D328k L =/ The deliciousness of sake

AE8 + 7 ~L/ Containers and labels _ 20

o
=
o
N
o
w
o
oy
o
(%]
o
D
o
~
o
[e]
o




55205

10.0F A7)0 a—LErkHT (EHEIZR]) ?
/ What kind of alcoholic drink do you like?(multiple answers allowed)? N=129

<BxR>104F&E AT LEREHE (EHEIZR) ?

H 7<%/ Japanese sake 37 50 1
7 A4 >/ Wine 43 50 1
) & 2 —JL/ Liqueur 24 14 0
£ —JL/ Beer 34 50 1
R EY Y - BER/ Spirits and Shochu 0
7 A X F —/ Whiskey 14 37 1
0 10 20 30 40 50 60 70 80 90 100

mE mEH =R

NHIGTHBBEERIRICERT 2ERIE (EHEZRA) ?

/ Factors that are important when choosing alcohol (multiple answers allowed)? N=129

&Y - Bk U/ Aroma and taste 60 65 1

&/ Price

22
77> K/Brand Kl EPXEE O

B2 & DR/ Compatibility with food 42 1

BERER L R kT > D)8/ Recommended by liquor
stores and restaurants

N
[o2]

10 15

o

20 40 60 80 100 120 140

B mEHE =R



55205

.5 T-OHEET, BREDO7 7 AEX 27-HICIE, EH5TNIEFRVWER
WX 3 H (EH[EIZER]) ?/ What do you think you should do to increase the number
of Japanese sake fans in your country of origin (multiple answers allowed)? N=129
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/ What impressed me when | actually experienced sake? (multiple answers allowed)

o
SN

HAE D BR4> L/ The taste of sake 3 1

B LD ~T ) >/ Pairing with food 34 39

oo
w

HAED % 4 7 M3iE\\/ Differences in sake types 3 3

H 4 D320k L &/ The deliciousness of sake 31 30

o

RE& + 7 ~L/ Containers and labels 8 12

o
=
o
N
o
w
o
S
o
ul
o
[e2}
o
~
o
[0}
o

Bt mBHE



<HEINH (BBEZEMINTAH) ICEEELET, >

16.7ARTA YT ERT YUY TR LIBRBZBERICEES (LS,
(HAREHLREBCRHZBEONLES, )

/ Feel free to write your impressions of the tasting and pairing experience.(Please write
in Japanese or English.)
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