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Liquor tax
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The amount of liquor tax for FY 2015 is 1,260.3 billion yen, which is 11.6 billion yen more (rate of increase:0.9%) than the previous year (1,248.7 billion yen).
The volume of sales (consumption) is 8.48 million kI, which is 0.14 million kl more (rate of increase:1.7%) than the previous year (8.33 million k1) (see Table 22).
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Table 22: Amount of liquor tax , Volume of sales (consumption)
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Type Amount of tax | O | ime of sales . o
Growth rate (Consumption) Growth rate
&M % k¢ %
100 million yen
SR 224F B FY2010 13, 258 A 2.5| 8,514,765 A 0.3
23 2011 12,939 A 2.4| 8,501,212 A 0.2
24 2012 12,710 A 1.8| 8,537,587 0.4
25 2013 12, 899 1.5] 8,591,118 0.6
26 2014 12, 487 A 3.2| 8,331,433 A 3.0
27 2015 12, 603 0.9] 8,475,607 1.7
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The amount of liquor tax for FY 2015 is 1,260.3 billion yen, which is 11.6 billion yen more (rate of increase:0.9%) than the previous year (1,248.7 billion yen).
The volume of sales (consumption) is 8.48 million kl, which is 0.14 million kl more (rate of increase:1.7%) than the previous year (8.33 million k1) (see Table 22).
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Table 22: Amount of liquor tax , Volume of sales (consumption)
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SRR 224F FY2010 13, 258 A 2.5| 8,514,765 AN 0.3
23 2011 12,939 A 2.4| 8,501,212 AN 0.2
24 2012 12,710 A 1.8| 8,537,587 0.4
25 2013 12, 899 1.5 8,591,118 0.6
26 2014 12, 487 A 3.2| 8,331,433 A 3.0
27 2015 12, 603 0.9| 8,475,503 1.7
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